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Download the full report from our website: https://smallbusinessmajority.org/our-research/voice-of-
main-street

Methodology

The fifth Voice of Main Street survey is a poll of 247 small business owners in Small Business Majority’s
national network. It was conducted between January 23 and March 5, 2026. The margin of error is +/- 6%
at a 95% confidence level.

1. Are you the owner of a small business?

D 0} 1 1S U PURU R 100%

2. How many people does your company employ, including yourself? Please include full-
time and part-time employees, but do not include independent contractors

LT § e 1010) (o) T USRI 31%
Small business, 2-10 EMPIOYEES .....cecerurieieiiiiiieeiieeeeiiieeeeiteeeesieeeeseeeeesaeeeessaaeeessseeeas 52%
Small business, 10-24 €MPIOYEES ...cccecurieieiiiiieeiiieieiiteeesiteeeesteeeesseeeessaeeeessaeeeessseeeas 11%
Small business, 25-49 EMPIOYEES ....ccccuviererriereeiiiieieiiieeeeteeeesreeeesrreeesereesssreeeesssseeens 5%
Small business, 50-74 EMPIOYEES ....ccccuriererrieieeiiiieeeiiieeeeiteeeerreeeesrteeesereesesseeeesssseeens 0%
Small business, 75-100 EMPIOYEES ....ccccveeeivreecierrieerieeeieeesteeeeeeseeessreesseesseeesseeenseens 0%
More than 100 EMPIOYEES.....cc.eeriiruiiriirieniteiteetee ettt ettt et s e st saee et 0%

3. How optimistic or pessimistic are you about your business prospects over the next six

months?

VETY OPHIMISTIC. c.vveeieirieeieitee ettt ettt et e s ate e e s eabe e e seabteessabeeesenseeesnanne 15%
SomMeEWhat OPHIMISTIC ...veeevieeeieiiieenieere ettt et esbe s sbe e sanesnenes 32%
Neither optimisStic OF PESSIMISTIC....cevviirrieirieieiienite ettt ettt et e st e e sreesbeesaee 18%
Somewhat PESSIMISTIC. ....ueieeiiieieiiiieeeiee ettt et e e sree e e e ae e e e aee e e s aaeeesnaneas 28%
VETY PESSIIMISTIC ..veeieurieeieiieeieiiieeeetteeeeteeeee e e e e tteeeeaeeeeesaeeeeesaeeesssaesennssesensseesannsens 8%

TOLAL OPIIIMUISTIC «.vveeeeereeeeeiieeeeceteeeeeteeeeeetteeeesteeeesaeeeesssaeeesssseeessseesasssseeenssaessnsseeennns 47%
TOLAL PESSTIMISLIC. ..eeeeeuvveereeerieeeeiieeeeeteeeeetteeeeeteesesssteeeesseeeeessseeesasstessassssesssseeessssseesans 36%

4. Not accounting for seasonality, in the past three months, has your business revenue
increased, decreased or stayed the same?

TNCTEASEA .ot et eeette e ettt e ettt e e ettt e e e baee e e neeeeesseeeessaseeesssseeesseaeeenssseeenneeas 15%
B TTe <Y 1oL <Lc AR 47%
StAYEA The SAIMNE ..eecvvieeiieeiieecieecte ettt e et e eete e te e st e e e aee e st e s saeessseesssasenseesssesnnees 38%
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5. Not accounting for seasonality, in the past three months, have your business expenses
increased, decreased or stayed the same?

INCTEASEA .vvveeeeeeiiiiieeeeeeectee e eeetre e e e e eeeetaareeeeeeeeeassareeeeeessassasreeeseesnssrssseeeeeensrrsseeeas 64%
DIECTEASEA ..oeeeeieeiiiiiieee e ettt eeeeerre e e e e eeeetrereeeeeeeestbaaeeeeeeessssasseeessennssssraseseesennrraneens 9%
Stayed The SAME ......viiieiiiieciieeeceteeee et e et e e et e e e st e e e e bae e e s raee e e asaeeesnsaeassnnneeas 27%

6. In the past three months, has the number of people your business employs increased,
decreased or stayed the same?

TNCTEASEA .eeeieeiieeeeiieeeeteeeectt e e et e e ettt e e e stte e e e s taeeeesbee e e ssaeeeessseesasssaeeansssaesesnseeessnseeenn 8%
D e el <Y T USRS 19%
R 6 B0 s TIT: 10 < F TS 74%

7. For each of the following financial challenges businesses face, indicate whether it’s a
major challenge, minor challenge, not really a challenge, or not a challenge at all for
your business.

Major Minor Not really a Not at all
challenge challenge challenge a challenge
Increased costs of supplies/inventory ......... 54% 28% 14% 4%
Difficulty accessing financing...................... 44% 19% 22% 14%
Difficulty making payroll and/or paying
businesses eXpenses....ccoecvveeeevueeeeecnveeenennen 43% 28% 18% 11%
Reduced consumer spending...........ccceuueen.ee 52% 20% 15% 4%

8. For each of the following marketing challenges businesses face, indicate whether it’s a
major challenge, minor challenge, not really a challenge, or not a challenge at all for
your business.

Major Minor Not really a Not at all

challenge challenge challenge a challenge
Attracting new customers.........ccceeeueeeeennneen. 52% 30% 15% 4%
Attracting potential investors, suppliers
or other business partners..........ccccceeevveennn. 33% 23% 27% 17%
Seasonal changes resulting in
fewer CUStOMErS.......c.vvveeeeeeeeiiveeeeeeeeenrreeenn. 31% 37% 22% 10%
Finding the right marketing
channels to USe .....cueeeeevveeeeirveeeereeeeeireeeee 43% 32% 19% 7%

9. For each of the following technology challenges businesses face, indicate whether it’s a
major challenge, minor challenge, not really a challenge, or not a challenge at all for
your business.

Major Minor Not really a Not at all

challenge challenge challenge a challenge
Problems with existing technology
not working/malfunctioning ....................... 19% 37% 33% 11%
Integrating new technology
into the busSiness.......ccceeeeeevnvveeeeeeeeccnrereeenn. 26% 41% 24% 9%
Keeping up to date with new technology.....31% 43% 19% 7%
Integrating different business
systems together ........cccoveeviennenienicnnenen. 31% 32% 26% 11%
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10.

11.

12.

13.

14.

For each of the following legal challenges businesses face, indicate whether it’s a major
challenge, minor challenge, not really a challenge, or not a challenge at all for your
business.

Major Minor Not really a Not at all

challenge challenge challenge a challenge
Complex contract-related
business transactions..........ccceceveeeeeeeeennnen. 21% 24% 35% 20%
Adhering to industry or
government regulations..........cceecveeeeeeennen. 20% 290% 27% 15%
Legal action being taken
against my business........cceceeveerveeescnnenniene 9% 12% 28% 51%
Lack of access to legal
assistance/expertise........cceevveereveeereniueeennn. 20% 28% 27% 26%

For each of the following entrepreneurial mindset / motivational challenges businesses
face, indicate whether it’s a major challenge, minor challenge, not really a challenge, or
not a challenge at all for your business.

Major Minor Not really a Not at all
challenge challenge challenge a challenge
Burnout / Not taking enough
personal time ........ccceeeeeeeeeeeeiieecieeeeeeeeenns 44% 35% 14% 7%
Fear of failure ........ccceeeeevveeeecveeeeciieeeceeeen, 37% 28% 21% 14%
Personal factors impacting
ability to focus on business..........ccccceeeueennne 32% 35% 23% 10%

For each of the following business expenses, please indicate if they have increased,
decreased or stayed the same this past year:

Increased  Stayed the same Decreased

Healthcare premiums ........oocveeeriernieeeniieeniiennieenieesieeesieennne 71% 28% 2%
Utilities (electricity, aS)....ccvverrereeeeeiieeeeeieeeeeeeeeeeeee e e 81% 19% 0%
Raw goods and materials.......cc.cccueeeeeveeieeiieeeseieeeeeieeeeeeen. 75% 23% 2%
A T SRS P RO PP PPPPPPPPPPPPPRRt 47% 43% 10%

If your business relies on holiday sales, how did your sales perform during the 2025
holiday season?

Very well, better than previous YEaTrs.........cocceeveerierrierrenitereerieeie et 6%
Somewhat well, similar to Previous YEars.......cccevcvuereieeriieeerieeeereeeieesveeeeeeeseeeesveessnnes 12%
Somewhat poorly, slightly worse than previous years.........cccceeveeeeveervveesvieeeseesseesnnnes 14%
Very poorly, much worse than previous YEars ........ccceeceercveeeseeereersieeesieessssesesuesssseennne 11%
My business does not rely on holiday sales ..........cccceeververienienienieniininenenieeeeae 51%
T AON™t KIOW .ttt ettt sttt ettt s e s s st e 6%

How have increasing costs and other economic conditions impacted your business?
Select all that apply

Increased prices of My ZOOAS OF SEIVICES......uiieerrrieieiiieeeriieeeerireeeecteeeesreeeeseeeeeesaaeeas 65%
FTOze NiTING ..eoeeniiiiiieiieeeee ettt ettt ettt et st e st e e sbe e saneeeanees 20%
Laid Off @MPIOYEES ..cc.veetiiiieiiiiteieetet ettt ettt et ettt et e st e s e sae s 8%
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15.

16.

17.

18.

Delayed business iNVESIMENTS .....cccuveirieirieeeieeeieeeieeesteesreesieeeseesseeesseesssnessssesssseens 37%

Decreased Profit MATZINS......ccceeeveiriiieriieeeiteerieerieesiteessreeereeeseeesstreesseesssesssseessseessnes 64%
Slowed CUSTOMET SrOWLH ...ccouiiiiiiiiinieee ettt esbe s s ae e saeesaeeas 57%
My costs have Not INCIEASEd ......ccccveiieeiiiieeeiiieeeeree et ee e e ee e e e ear e e e aae e e enaeas 7%
T AON T KIIOW .ceiiieiiitiiiee ettt e e eeare e e e e e eeetbraaeeeeeeennssasseeeseessssssaseseeenssssneens 4%

Have you had to pay tariffs on imports for your business?

Y Sttt ettt e e e et e et et e —aaaeeeeeeaaeraa aeeeeaeeearrraaaeaaeeeeeaeerrnannn 30%
D\ o TS PP PPPUUPPPPRRR 53%
I o) 4 U 3 o) USRS 17%

How much time do you estimate you spend per week on tariff paperwork and
regulations? (Asked of 74 respondents who had to pay tariffs)

INO EXETA TIITIE oot aaeeerbeeereeereeeeeeeeeereeresraerereeeeeeeeeeeeeeeeeeeseeseeeeeeenennns 50%
UP 0 5 HOULS 1ttt ettt et ae e st e e aeesaa e e st e s s ssaseaeesssnesnneas 24%
6-10 NOUTS ...ttt ettt et et e et e bt e bt e s b e s bt e st e s st e sneesaeen 8%
11-20 HOUTS vttt 1%
MOTe than 20 NOUIS ...eviiiiieeiiiiiee ettt eeetree e e e e eeeeabreeeeeeeesssnrseeeeeesessssneens 4%
T AON"T KIOW .ttt ettt ettt sttt et et s e s e st esmeeae 12%

Where do you go for help or information on tariffs? Select all that apply.
(Asked of 74 respondents who had to pay tariffs)

ShipPINg COMPANIES......eeeirierriiereiieerieeriteeiteertteeeteesteesteesreeesseeesnteesssessseesseessseessnees 47%
2N T3 03 () 0 <SSR 9%

U.S. Customs and Border Protection website or office........ccecerierieniiiniinienieniienneenne 16%
Local adVISOT OF IMENTOT.....ccuvieeeciieeeeieieeectee e e cteeeee e e e etreeeeeareeeeesare e e aseseseneseeenneeas 30%
Accountant / DOOKKEEPET ......ccccueeeiiieiiiieiieeieeeeteeeteeeteeete e e vt e esaeessasesssaeesssesssseessseennne 43%

Changes to tariffs policy have affected many small businesses. Which of the following

impacts, if any, has your business experienced? Select all that apply

ClOSEA MY DUSIMESS ..eeuveeeurieeiieiiieinieenteeeiteesitessiteesireesbeesseessteessssessssessssassssesssaessseen 2%
Suppliers have increased the prices my business Pays .......cceceeeveeeeeceeeeccieeeesseeeeeenneen. 53%
Delayed importing materials or S00dS......cccuuiieeiiiiieiiiieeecieee et eeere e e e e eaeeas 24%
Increased the price of certain materials or products .........cccceeeveeeeecieeecccieeeeciee e, 47%
Sought suppliers in other countries where there is less tariff impact...........ccueen........ 13%
Changed my business model and/or product offerings........cccccceeeeeiieeecveeriecieeennnnenn. 15%
Laid off workers and/or reduced their hours ..........ccoccevviervieniiiniiiniiniineeeeeeeeeee 7%
Delayed hiring new emplOyees ........ccocerierteriinienienterterteste ettt st steste e 19%
Delayed business growth expansion plans ..........ccocceeceeviervieniieniieniiennieneeneeneeseeseene 26%
NO impact ON MY DUSINESS ....ceouteruieeiieeiieeierterte ettt ettt ettt et eesee e 23%
| 60 11« s Lo ) USRS 7%
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19.

20.

21.

Do you agree or disagree with the following statements about corporate consolidation
and monopolies?

Strongly = Disagree Neither agree Agree  Strongly

disagree nor disagree agree
The federal government is not doing
enough to regulate monopolies ..........ccceeeeunneene. 9% 2% 22% 21% 46%
My state should do more to strengthen its
anti-monopoly laws and enforcement ................ 7% 2% 30% 28% 33%
There is a monopoly in my industry ........cc.c.c..... 17% 16% 41% 12% 13%

Has your business been negatively affected by any of the following unfair practices from
larger companies? Select all that apply

Self-preferencing, where larger companies’ own
products or services appear first on a platform or search engine..........ccceeeveeevverrcueenns 35%

Price discrimination, where larger companies charge
different prices for the same product to different buyers.......ccccceecvervvieirveenseerneennnnn. 25%

Predatory pricing, where larger companies undercharge
for a product or service, forcing other businesses to lower
their prices, potentially running them out of business.......ccccceeveerviernienneeenveenseennne 28%

Copycatting, where larger companies copy the
product or service of a smaller BUSINESS .......ccocverieriieriieniienierieeeeeeee et 21%

Forced advertising, where companies have to pay high fees to
platforms or marketplaces to have their product or service featured
more prominently or to access customers or fans they've already developed .............. 24%

Exclusionary contracts, where platforms or main industry
players forbid a business from selling goods or services on
a competing platform or with competing players........ccocceeeeveerreerniieiniieensieensieesseesnnes 14%

Toll booths, where platforms, marketplaces or other
middlemen extract a percentage of each sale made by a business .........ccccceeeuvreennenn. 12%

Tying, where a business is forced to purchase some product
or service in order to access another product Or SErvice.......ccceccvveeeeeeeeercveeeresceeeennnneen. 14%

Noncompete compliance, where a business is unable to
hire a qualified candidate due to them having an existing
noncompete agreement with another company ..........ceccoeveriieniinieniinnennenenieneene 10%

My business has not been negatively affected by any of

the listed unfair practices from larger COMPANIEs .........ccccveeevreeecieerieerriieeniieeeieeeseeennns 38%

Which of the following best describes the type of artificial intelligence (AI) tools your
business is using?

Off-the-shelf Al tools from major providers

(e.g., Microsoft, Google, OPENAL) ........ceeeciiieeiiiiieeeiieeeeetteeeecreeeeetreeeerreeeesraeeesaaeeeeas 34%
Al features built into software you already use

(e.g., accounting, CRM, POS, marketing tools) .........ccceevureereviiiieiiieeeeeiieececeeececveee e 7%
Custom Al tools developed by an outside vendor or consultant..........ccccceeeeevreeeennnenn. 2%
AT tools developed in-house by your business.........ccceeeeveeeveiniensiensiensieeseeeeeeeeiens 2%
A mixX Of MUIIPIE LYPES ..ottt 14%
Not applicable — we do NOt USE AT ....c.ceeiiriiriirienieeieeteete ettt 36%
| G o) 118 o« o Lo ) SRR 4%
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22, When thinking about using artificial intelligence (AI) tools provided by outside
companies (such as Microsoft, Google, OpenAl, or other vendors), which of the
following concerns, if any, apply to your business? Select all that apply

NONE Of TRESE .ttt ettt sttt ettt 11%
Cost or unpredictable PriCing ......c.eeeecveeieiiiieeeeiee e eeee e e e ree e e e saae e e e eaaeeas 29%
Data privacy (how business data is stored or used).......cccccueeeeeiireeriieeeeiiieeeeciee e, 58%
Protection of intellectual property or proprietary information ..........ccceceveeeeeveeennnnenn. 51%
Accuracy or reliability of AT OUtPULS.....ccevvieriieriiiiieeeee e 60%
Security risks or potential data breaches..........ccocceeviiirviiinniiniiiniiiieceeceeeee, 47%
Lack of control over updates or changes to the tool ........ccccceeierviiniieniiiniinienienieeiene 34%
Compliance O 1€l TISKS....cccuiieiiieiiieiieecieeecie ettt eeeseeeeste e e e e e ae e e aeeeseeenneas 31%
Difficulty integrating with our exiSting SySteImS .........coovveerierrvieeereenrieeeiieereeeseeeeaeens 20%
Lack of staff @XPertiSe ....cccvueeeieiriiiiiiiiiieecte ettt eae e s 36%
T AON™t KIOW .ttt ettt sttt st e s e saee st esaeeeae 11%

23. Which of the following categories best describes your business?

AGrICUITUTE & MININE...ciiceiiiieiieeceieee et te e e e te e e e etee e s e eraeeeesaaee e e abaeeessaaasennenes 1%
Consulting & BUSINESS SEIVICES .....ueeeeiurieieiiiieeeeiiieeeiiteeesiteeeesreeeessraeeessseeeesssesessssseens 12%
Education & YOUT SEIVICES.....cciiiiiiiiiiieeeieeiirieeeeeeeeecirreeeeeeeeirrreeeeeeeensnrreeeeesesnssaneens 5%
ENErgy & UHIITIES. . uveiieciieeeeiieeeeciteeectee et e eeetee e e ate e s e raeeestaee s e saeeesssnaasesssaaessnnseeens 1%
ENZINEETING ..eeiuiiiiiiiiiiieeieeeteete ettt ett e sttt e it e st e sbe e s beesbeesbtessmeeesaseesaseesaseens 2%
FOOA & BEVETAZE ..c.eveeuueeeieiieiieiieite ettt et e st e st e st e st e st e st e st e st e satesatesatesatesaee 6%
Health, BEauty, FItNESS....c.ceccvieeeieieieeeteeectteeeteesteesreesteeeee e e veeseresssseessseessseeenseesnseens 7%
Healthcare, Pharmaceuticals & Biotech .........cccoviieeiiiiicciiiecceeeeeeeeeee e 5%
Insurance & FINANCIAl SEIVICES.....ccouuveriiiiieiiirereeeeeeeeieeeeeeeeeeireeeeeeeeeesssanereeeeeeeesasrneees 4%
MaANUFACTUTINEZ ..veeeivieeieeeiieecte ettt e et e et e s steeesareesbe e s et e eseesssesnssassssasassaeenseesseenn 7%
Media & ENtertaiNmmeEnt.....cccvvveeeiiieeiiiiiieeeeeeeiiiieeeeeeeeeeireeeeeeeeeessnreeeeeeessssnsseseeessnssssnees 3%
NON-PIOTIE e evteieiiieeiieeteert ettt e e e st esbe e s sbe e e aaessabeessseessbaessbaassssassssasssseesnses 2%
Real Estate & CONSIITUCHION . ...viiiieeiiiriieeeeeeeiirereeeeeeeeitrreeeeeeeessrareeeeeeesssssreeeeesssssssssees 3%
RETAIL ...ttt ettt e e e ee et re e e e e eeeaabaaeeeeeeessssaeaeeeeeesasrsaaaeeeeennsrraaaeeas 19%
Service and CONSUIMET SEIVICES ........uvvveeeeeeeriirereeeeeeeriiirreeeeeeesssrssssseesessssssssssessssssssssseees 5%
SOftWare & INTEIMIET .....cooveeruieriiiiieieteeet ettt ettt et s 0%
Technology, Computers & ElECtrONiCS......ccccvieiiriuiieieiiieeerieeeeeeeeeeeeeeseee e eee e 2%
TeleCOMMUNICATIONS ....eeuieeiiriierteniteete ettt et e e et et e stesbesbe st e eabeeseesessesnsenas 0%
Transportation & STOTAZE .....cccvverreerrieriierieeeette ettt st e et s e s e e s sreeseneeesneeesanes 2%
Travel, ReCreation & LEISUIE .......ccooevvuvrereeeiieiieieeeeeeeeeiirereeeeeeensnrereeeeessssssrereseessssssseees 1%
Wholesale & DiStITDULOTS. ..c...eeiuerrieeiieieeieeteeree ettt e e e e 2%
OBNET .ttt ettt ettt e st s at e st e e ae e bt e s at e st e saeesaee s st e eaeenae 10%
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24. What is your business’ annual revenue?

LSS than $25,000 ..eeeiiiiieiiiieeieiiieiiieeieeceeeeiere e e eeeertreeeeeeeesestaereeeesesssarasseeeeennsrrareeeas 17%
$25,000 10 $49,000 .uuuuueiiiiiiieiireereeeeeeeiiteeeeeeeeeiiraereeeeeeeeaarreeeeeeeeiarareaeeeensrarasaeseennnnes 8%
$50,000 10 $909,090.....uuuiiieeeeeiiiireeeeeeeeiiirreeeeeeeeiireeeeeeeeesesrreeeeeeeesesrrsreeeeeeerrrrraeeeeennns 13%
$100,000 10 $249,000.uuuuiiiiieecirrrieeeeeeeiitrereeeeeeeeiirreeeeeeetesssreeeeeeeesesraseeeeeseeirrrrreeeeenanns 16%
$250,000 10 $4909,000....c00ciieeeiirreeeeeeeeiirrrreeeeeeeeiirrreeeeeeeseisseseeseessssssssseseesssssssseeessenes 13%
$500,000 10 $990,000 .oviiiiiieiiirrieeeeeeieirrreeeeeeeeeirrreeeeeeeertrraeeeeeeeeearaaaaeeeeennrraaaaeeaaanes 12%
(02775 55 15011 1116 o WO USSR 15%
Prefer NOt t0 ANSWET ... .cooiiriieriieriieiteterte st ettt st e st e st e st e st e st e saeesseesaeesaeesasesaee 6%
25. Which of the following racial / ethnic groups do you identify with?
Asian, Asian American, East Asian, South Asian, and/or Southeast Asian................... 5%
Black, African or African AMETICAI .........ccvieeeiiiieeeiiieeeeciieeeecieeeeeeeeeeecaeeeeeereeeeeaeeeeas 18%
Hispanic, Latino/a or Spanish OTigin........cccceevierriiiiniiiiniiieeieeciecie e eeseee e 16%
Middle Eastern or North AfTiCan ......cccceeveerierienienieneneneeneeeeeeeeee et 0%
Native American or Alaskan NatiVe.......cccccocceeverrieniieniienienrceeneeeeeeeee e 1%
Native Hawaiian or Other Pacific Islander.........ccocceevviiriiiiniieinniiiniienieeeeeeieeeieeee 1%
WHhiIte OF CAUCASIAIL.....uvvvvieeeeieiiirreeeeeeeeiitreeeeeeeeeerreeeeeeeesssrssrsseeeenssssssseeesssssssssseseesnnns 47%
Prefer NOt t0 ANSWET.....cooiiiiiiiiiieiteterteet ettt ettt et e e eae 8%
(03573 S UTR ST 4%
26. What is your gender?
MALE ...ttt ettt et e e e et e e e et e e e e e ata e e e tee e e ate e e e st e e e e b teeennaeeeaaaaeeenaeans 39%
FEIMALE ...ttt et e e et e e e tae e e e tbae e e abaeeeesaee e e anaaeeennareeenneeas 55%
Prefer t0 Self-Identify .......cooioiiiiiiiit e 0%
|34 (S () B Lo Y A (oI 1015 (<) RS 5%
27. What is your political affiliation?
REPUDIICAI ...ttt ettt sttt ettt e s e s st e st e st e eaee 7%
Independent- lean RePUDLICAN .....ccccveirviieriiirriieiieirieeeie ettt re e eeeeeaneeeees 10%
Independent- NO affilliation ........cccueeeeciieieiiiieieciiiecece e e e 16%
Independent- 1ean DEMOCTAL.........ueeeeiurieieiiiieeeeiteeeecitee et e e e cieeeeeeee e e raeeesaaeeeeseeeas 13%
1553111016 i | AU PPUPPRPPPRN 27%
Third-party affiliation.........ccccviiieiiiiieieceeeeeee e e 0%
DECLINIE T0 SAY .euvvreurrerieeerteriterettesieesteeesteeesttessnteessteesseesreesseesseeesnsessnsessseessseessnees 26%
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