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Executive Summary

Small businesses are the lifeblood of our nation’s workforce. We depend on them to keep local
communities and economies thriving, which in turn boosts our national economy. But in the current fiscal
climate, many of them are having a hard time turning a profit. Now is a better time than ever to help them
get back on their feet, and scientific opinion polling reveals that small business owners in Colorado believe
protecting their region’s natural assets is one way we can enhance the financial success of small
businesses and local economies. Furthermore, a sizable majority of them find the president’s ‘all-of-the-
above’ energy development strategy appealing but would be even more supportive if it ensures protection
of those public lands.

The poll reveals the important role public lands often play in small business owners’ decisions to open
businesses in Colorado. A striking 63% agree that when choosing where to live and own a business, access
to outdoor opportunities provided by parks and public lands is a large factor, with 43% strongly agreeing.
Of all the reasons behind someone’s decision about where to start a business, it speaks volumes that
nearly two-thirds attribute a large part of their reason to public lands. Similarly, 50% of owners feel their
state’s national parks, forests, monuments and wildlife habitats are not only an essential part of the
outdoor culture and quality of life, but also one of the reasons they do business there.

Specifically, two-thirds of small business owners support the proposal to designate public lands in Browns
Canyon and the Arkansas River Valley as a national monument. With regards to the president’s proposal
of an all-of-the-above energy strategy, which promotes development of various energy sources including
solar, wind, natural gas and more, a broad three-quarters are in favor. But this policy becomes even more
attractive to them if it takes steps to ensure some areas remain accessible to visitors and free of
development. Owners are 2.5 times more likely (than less) to support an all-of-the-above strategy that
takes that extra step.

With this in mind, it’s not surprising more than half agree protecting public lands by designating new
national monuments and national parks would positively impact small business opportunities tied to job
creation as well as help Colorado attract and retain entrepreneurs and new businesses, and that by a 4:1
ratio, they believe protecting public lands would positively (rather than negatively) impact local jobs and
the economy. In addition, 83% believe we can protect land and water, maintain a strong economy and
create local jobs all at once.

This was not just a poll of owners whose income is related to outdoor activities. In fact, only 13% report
their revenue is tied to open space in some way, such as selling outdoor equipment, offering bike tours or
even just owning a business near a touristy outdoor area. Moreover, respondents were politically diverse:
53% identified as Republican or independent-leaning Republican, 28% identified as Democrat or
independent-leaning Democrat and 18% identified as independent.
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Main Findings

A majority of Colorado small business owners choose to do business in the state
because of opportunities tied to public lands:

63% agree access to parks, public lands and other outdoor opportunities is a large part of the reason
they live and do business in Colorado, and 43% strongly agree. Moreover, 50% agree (4 in 10 strongly
agree) that Colorado’s national parks, forests, monuments and wildlife habitats aren’t just essential
parts of the state’s outdoor culture and quality of life, but also reasons to run a business there.

Colorado entrepreneurs support the president’s ‘all-of-the-above’ approach for
developing energy sources, especially if public lands are guaranteed protection:

Nearly three quarters, or 72%, support the Obama Administration’s proposal for an ‘all-of-the-above’
energy policy that promotes development of various energy sources including solar, wind, biofuels,
natural gas, oil and coal. If this strategy took an extra step to protect public lands, 55% would be
more likely to support it. That’s more than twice as many (26%) who would be less likely.

Two-thirds support designating a monument at Browns Canyon and the Arkansas
River Valley:

66% support a proposal to establish a national monument at Browns Canyon and the Arkansas River
Valley. The proposal would allow continued vehicle access and public use of Browns Canyon such as
hunting, fishing and rafting, while prohibiting new oil and gas drilling and other development.

Small business owners believe protecting public lands would positively impact small
business opportunities, local job growth, the Colorado economy and more:

64% of owners believe designating new national parks and monuments would enhance local jobs and
the economy, 53% say it would impact small business opportunities tied to public lands, and 51% of
business owners believe designating new national parks and monuments would positively impact
Colorado’s ability to attract and retain entrepreneurs and new business.

Entrepreneurs strongly believe public lands are important to Colorado’s economy and
that we can protect our land and water and have a vibrant economy and create jobs:

A vast 93% feel national parks, forests, monuments and wildlife areas are important to Colorado’s
economy and 83% agree it’s possible to protect land and water, create jobs and maintain a strong
economy.

The vast majority of respondents agree public lands that draw visitors positively
impact local businesses, and they do not support allowing private development of
these lands if it would limit the public’s enjoyment of them:

A sweeping 92% believe public spaces drawing tourists can boost business for local restaurants,
hotels, grocery stores and more. Two-thirds believe allowing more private companies to develop such
lands would limit the public’s enjoyment of them.

By more than a 3:1 margin, small business owners in Colorado say their business is
doing well, compared to those who say they aren’t:
41% report their business is doing well, while only 12% say they’re not doing well.

Respondents were diverse in industry and political affiliation, with Republicans
outnumbering Democrats 2:1:

87% of owners reported they do not generate revenue from activities tied to public lands; only 13% of
respondents said they do. Roughly 2 in 5 respondents own businesses in the professional services
industry, 1 in 5 own businesses in retail or wholesale and the rest own businesses in a variety of other
industries. Additionally, 53% identified as Republican or independent-leaning Republican, 28%
identified as Democrat or independent-leaning Democrat and 18% identified as independent.
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Small Businesses Believe Protecting Public Lands Brings Business
to Colorado

An overwhelming 63% of small business owners agree that access to parks, public lands and other
outdoor opportunities is a large part of the reason they live and do business in Colorado, and 43%
strongly agree. Of all the possible reasons behind someone’s decision about where to start a business—
affordable rent, an area well-known for talent—it speaks volumes that nearly two-thirds attribute a large
part of their reason to public lands. A similar 50% agree—4 in 10 strongly—that Colorado’s national parks,
forests, monuments and wildlife habitats are essential parts of the state’s outdoor culture and quality of
life, in addition to being a reason to run a business there.

B Figure 1: A majority of Colorado small business owners choose to do business
there because of opportunities tied to public lands

Please indicate which of these statements comes closer to your point of view, even if neither one is
exactly right.

B Strongly Not Strongly

Our national parks, forests, monuments, and
wildlife habitat are an essential part of Colorado's

outdoor culture and quality of life and one of 41% 9% S0%
reasons why | want to live and run a business in
this area.

Our national parks, forests, monuments, and
wildlife habitat are an essential part of Colorado's
outdoor culture and quality of life, but unrelated to

why | established my business here.

33% 17% 50%

Access to parks and public lands and outdoor
opportunities is a large part of the reason | moved
to Colorado and continue to operate my business

here.

43% 20% 63%

Access to parks and public lands and outdoor
opportunities is NOT a large part of the reason |
moved to Colorado and continue to operate my
business here.

17% 20% 37%

0% 20% 40% 60% 80% 100%
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Owners Favor ‘All-of-the-Above’ Energy Approach That Protects
Public Lands; Support Establishing New National Monument

There is a federal proposal, put forth by the Obama Administration and some members of Congress, to
pursue an ‘all-of-the-above’ energy policy that promotes development of various energy sources including
solar, wind, biofuels, natural gas, oil and coal. Seventy-two percent of owners support this proposal.

What’s more, if an extra step were taken to protect public lands, 55% would be even more likely to support
it. That’s more than twice as many (26%) who would be less likely.

B Figure 2: Small businesses strongly support an ‘all of the above’ energy policy
if it also protects public lands in Colorado

If this "all of the above" energy policy took an extra step to also include protecting public land so
that some places in Colorado would remain open and accessible to visitors and free of
development would you be more likely to support the "all of the above" energy policy from
Congress and the Obama Administration, less likely to support this policy or would it make no
difference either way?

20%
More Likely
550/ Less Likely
26% ° No Difference

A proposal on the table right now in Colorado would establish a national monument at Browns Canyon
and the Arkansas River Valley. A strong two-thirds (66%) support this proposal, which would allow
continued vehicle access and public use of Browns Canyon, such as hunting, fishing and rafting. New oil
and gas drilling and other development would be prohibited.

B Figure 3: Small businesses support a proposal to designate Browns Canyon
and the Arkansas River Valley as a national monument

There is a proposal to designate public lands in Browns Canyon and the Arkansas River Valley,
near Buena Vista, Colorado, as a national monument...This designation as a national monument
would allow continued vehicle access and public uses in Browns Canyon and the Arkansas River
Valley such as hunting, fishing, mountain biking, and rafting. It would prohibit new oil and gas
drilling, mining, and other forms of development. Would you favor or oppose a proposal to
designate a new national monument at Browns Canyon and the Arkansas River Valley?

Favor 32% 34%  66%

B Strongly
Oppose 12% 21% 33% Somewhat

0% 20% 40% 60% 80% 100%
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In addition, 53% agree protecting public lands by designating new national monuments and national
parks would positively impact small business opportunities tied to public lands. A similar 51% say it would
help Colorado attract and retain entrepreneurs and new businesses, and by a 4:1 ratio, they believe
protecting public lands would positively (rather than negatively) impact local jobs and the economy.
Another 46% believe it would help the state attract and retain skilled workers.

M Figure 4: Small businesses believe protecting public lands in Colorado has a
positive impact on small businesses, local jobs and the economy, among other
issues

Generally speaking, do you believe protecting public lands in Colorado by doing such things as
designating new national parks and national monuments on existing public lands has a positive
impact, negative impact, or no real impact on the following:

Positive Impact Negative Impact No Impact

Attracting and retaining entrepreneurs

and new business 51% 14% 35%
Local jobs and the economy 64% 15% 22%
Small business opportur;)ll’jlsﬁctllgcr:l]ég 53% 17% 30%
0% 20% 40% 60% 80% 100%

Vast Majority Agree Preserving Public Lands is Good for Local
Business, Jobs and the Economy; Oppose Excessive Development

With so many entrepreneurs saying monuments, national parks and the like are important to them and to
their local economies, it’s not surprising more than 4 in 5 owners (83%) believe we can protect land and
water while maintaining a strong economy and creating local jobs.

B Figure 5: Small business owners strongly believe we can protect our land and
water and have a strong economy and create local jobs

Which of the following statements comes closest to your own views, even if neither statement
matches your views exactly?

We can protect our land and water, and
have a strong economy and create local 61% 22% 83%
jobs.

Protecting the land and water hurts the

o, [5) o, |
economy and harms jobs in our state. B 6% 17% ﬁt;?g?:gngw
0% 20% 40% 60% 80% 100%
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A sweeping 93% feel that national parks, forests, monuments and wildlife areas are important to
Colorado’s economy, and more specifically, 92% agree public lands and parks that draw tourists are good
for business at local restaurants, hotels, grocery stores and more.

Figure 6: Small business owners believe public lands and wildlife areas are an

important part of Colorado’s economy

Please indicate which of these statements comes closer to your point of view, even if neither one is

exactly right.

Strongly

Our national parks, forests, monuments, and
wildlife areas are an important part of Colorado's
economy

Our national parks, forests, monuments, and
wildlife areas are NOT an important part of
Colorado's economy

7%

Public lands and parks that draw visitors have a
positive impact on small local businesses such as
restaurants, hotels, grocery stores and other such

businesses.

Public lands and parks that draw visitors do not
have much of an impact on small local businesses
such as restaurants, hotels, grocery stores and
other such businesses.

0%

20%

Not Strongly

75%% 18% 93%

78% 14% 92%

8%

40% 60% 80% 100%

When it comes to developing Colorado’s public lands, 66% agree private companies should not be allowed
to develop public lands when doing so would limit the public’s enjoyment of those spaces, and 57% feel

designating new national parks and national monuments on existing public lands has a positive impact on
controlling overdevelopment.

Figure 7: Small businesses do not support allowing more private companies to
develop public lands when doing so would limit the public’s enjoyment of them

Please indicate which of these statements comes closer to your point of view, even if neither one is

exactly right.
Strongly

We should not allow more private companies to
develop our public lands when their doing so would
limit the public's enjoyment of or access to these
lands.

We should allow more private companies to
develop our public lands, even if their doing so

would limit the public's enjoyment of, or access to, | 13%
these lands because this is necessary to help our
economy.
0%

© 2012 Small Business Majority
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44% 22% 66%
22%  35%
20% 40% 60% 80% 100%



When asked about the impact protecting public lands would have on specific aspects of living in Colorado,
73% of small business owners felt it would positively impact clean air and water, 78% said quality of life
would be preserved, 77% said protecting public lands would help maintain what’s best about Colorado and
69% said it would protect their culture and heritage.

Colorado small business owners were also asked to gauge how their businesses are faring under current
economic conditions. Forty-one percent believe their business is doing well and 47% say their business is
at least doing OK, while only 12% say they’re not doing well.

B Figure 8: By a 3:1 margin, small businesses in Colorado say their business is
doing well, compared to business owners who say they are not doing well

Which of the following best describes how your own business is doing?

9%
Doing very well
47% 559 Doing well
? Not doing well

Not doing well at all

9% Just OK

3%
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Conclusion

Colorado small business owners, like many others across the nation, have been hit hard by the recession.
However, they are expressing optimism about the future, and as they work to grow their businesses and
bolster local economies, they need the support of small business-friendly policies. With poll results
revealing the important role public lands often play in entrepreneurs’ decisions to open businesses in
Colorado, it’s evident they’'ve seen firsthand that protecting public lands can attract business. Taking
smart steps to preserve Colorado’s natural assets—such as establishing national monuments and pursuing
energy policies that include provisions to protect public lands—is good for business, according to job
creators across an array of industries. They’re the backbone of our economy and now is as good a time as
any to help them, considering the current economic climate. Whether they're flourishing or working to get
back on their feet, it’s important to preserve what makes their communities and businesses unique and
desirable—public lands.

Methodology

This poll reflects an Internet survey of 400 small business owners in Colorado, Arizona, Nevada and New
Mexico, drawn from Research Now Panel and conducted by Greenberg Quinlan Rosner Research for
Small Business Majority. The survey was conducted from May 1-7, 2012. The overall margin of error is

+/-4.9%.
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Poll Toplines

May 1 -17,2012
134 Small business owners of 100 or fewer employees

Q.3 Do you own your own business?

.......................................................................................................... CO
TN 100
)\ o NN -
INOT SUTE ceruiiiiiiieieiieieieeereeeteerieerteerteetaeetneesnsersaeessnessneesssnsssnsessnesssnessnnessnnersneessnnns -

(ref:SBOSCR)

Q.4 How many people are directly employed by your business or company, including yourself?

.......................................................................................................... CcO
5 S UUURE 25
2D ettt eeetteeee e e e e e ——reeeeeeaaaa——taeeeeeaaar———aeeeeeaaaanatateeeeeaaanrataeeeeeaaanrataeeeeeaaannrrtaeeeeeaaannns 49
D10 1uuuueruirrrrierrreirerrrrrrrrre ettt et e e et et et e e e et eaateeteeetteeeettteetaettteeeteteeeeeeeeeeaaesaasasasasaannns 14
10725 uuttteeeeeeeeeetteeeeeee e arraeeeeeaa e aaaaaaeeeaaaanaaaaeeaeeaaannrateaeeeaaaanrtaaaeeeeaaannraraeeeeaaaannrrnes 9
2050 1t uuururrrrrrrrrrrrerrrtrr i tttttttttttttttttetttttttttttttettttttetttttetttttetetteteteeeeaeeseeeseaaesaaaaans 1
SLm100 1 ——————————————————————————————————————————tttttttttttttttttttttttttetttettataaae 1
J1Y (6] (<l 4 4 =1 s B L0 Yo JOUUU SO -

(ref:NUMEMPLY)

Q.5 Which of the following statements comes closest to your own views, even if neither statement matches

your views exactly?

We can protect our land and water, and have a strong economy and create local jobs.
OR
Protecting the land and water hurts the economy and harms jobs in our state.

.......................................................................................................... co
First statement, StrONGLY ......c.coveeririiriireeeeeee et 61
First statement, NOt SITONGLY ......eeveerierrieriiriieieeieereee ettt et 22
Second statement, NOt STrONELY......ccceevieriiiriiiriiriieieeee et 9
Second statement, SITONGLY ....ccceererrierrerrieniieieeie ettt ettt eee et e ee st sae e 8
(Don't KNOW/TEfUSEA) ....vviieeieieieeeieeeiee ettt ettt ete e e ae e ee e s e s e e e neas -
TOTAl FArST ceueneieiieieiecereeeecceecacecercacececcecocesescscessssscacsssscscessscscesssancassses 83
TOtal SECOMMA....uiueieinieieieiaeeeiececeeencecreecocecsscacesescscessssscocessscscessscscasssene 17
First - S€CONd ...ccuceuieniiniieniiniieniiiiieniieiieiienieeisectassencesceasssscessssscesses 66

(ref:STATEMNT)
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Q.6 Please indicate which of these statements comes closer to your point of view, even if neither one is
exactly right.
1st 1st 2nd 2nd Total Total 1st

Stmt Stmt Stmt Stmt 1st 2nd -
Strng NtStr NtStr Strng 2nd

6 Our national parks, forests, monuments, and wildlife

habitat are an essential part of (STATE'S) outdoor

culture and quality of life and one of reasons why I want

to live and run a business in this area.

OR

Our national parks, forests, monuments, and wildlife

habitat are an essential part of (STATE'S) outdoor

culture and quality of life, but unrelated to why I

established my business here.

COlOTaAdO..cueeeeneaeieenreeeeracereecececercacececcscecessscacessscncasene 41 9 17 33 50 50 o

7 Our national parks, forests, monuments, and wildlife

areas are an important part of (STATE'S) economy.

OR

Our national parks, forests, monuments, and wildlife

areas are NOT an important part of (STATE'S) economy
COlOTaAdO..cueeeeneaeieenreeeeeecereececcercacecccacecessscacessscscasene 75 18 4 3 93 7 86

8 We should not allow more private companies to

develop our public lands when their doing so would

limit the public's enjoyment of or access to these lands.

OR

We should allow more private companies to develop our

public lands, even if their doing so would limit the

public's enjoyment of, or access to, these lands because

this is necessary to help our economy

(670] [0 7 T Lo JSR S 44 22 22 13 66 34 31

9 Public lands and parks that draw visitors have a

positive impact on small local businesses such as

restaurants, hotels, grocery stores and other such

businesses.

OR

Public lands and parks that draw visitors do not have

much of an impact on small local businesses such as

restaurants, hotels, grocery stores and other such

businesses.

COlOTaAdO . .cueeeineeeenieceeeececereecececercacecescscecessscscessscncanes 78 14 4 4 92 8 83

10 Access to parks and public lands and outdoor

opportunities is a large part of the reason I moved to

(STATE) and continue to operate my business here.

OR

Access to parks and public lands and outdoor

opportunities is NOT a large part of the reason I moved

to (STATE) and continue to operate my business here.

(670] [0 7 T [ JSR S 43 20 20 17 63 37 25
(ref:VALUESO06)
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Q.11 Generally speaking, do you believe protecting public lands in (STATE) by doing such things as
designating new national parks and national monuments on existing public lands has a positive impact,
negative impact, or no real impact on the following;:

Pos Neg No Pos-
Imp Imp Imp Neg
11 Small business opportunities tied to public lands

COlOTAAO . ceueinineeiniereencereeeececereecececcncecessscscessscscessscscessssncasssascnses 53 17 30 36
12 Local jobs and the economy

COlOTAAO . ceueineneeinieeeencceeeececereececescecacesescscessscscessscscessssncasssascnses 64 15 22 49
13 Attracting and retaining high quality workers to the state

COlOTAAO . ceueieineeinieeeencrereacecereecacescscecessscscessscscessscscassssncassssscnses 46 7 47 39
14 The quality of life

COlOTAAO . ceueieineeinieneencreeeececereececescecacessscscessscscessscscessssscasssascnses 78 5 17 =73
15 Protecting clean air and water

COlOTAAO . ceueieineeinieneencreeencecereececeseececesascscessscscessscscessssncassssscnses 73 5 21 68
16 Controlling overdevelopment

COlOTAAO . ceueieineeenieneencceeencecereececescececesescacessscscessscscessssncassssscnses 57 15 28 42
17 Maintaining what is best about (STATE)

COlOTAAO . ceueieineeinieneencreeencecereececeseececesascscessscscessscscessssncassssscnses 77 4 19 72
18 Protecting our culture and heritage

COlOTAAO . ceueeeeneeinieneencreeeececereececescncacessscscessscscessscscessssncasssascnses 69 5 25 64
19 Attracting and retaining entrepreneurs and new business

COlOTAAO . ceueieineeinieeencrereececereecececcececessscscessscscessscscessssncassssscnses 51 14 35 37
(ref:REGIMPCT)

Q.21 (ASK CO) There is a proposal to designate public lands in Browns Canyon and the Arkansas River
Valley, near Buena Vista, Colorado, as a national monument. The president can designate new national
monuments on public land already managed by the federal government. This designation already
provides other public lands in Colorado protection from development, such as Colorado National
Monument in Grand Junction. This designation as a national monument would allow continued vehicle
access and public uses in Browns Canyon and the Arkansas River Valley such as hunting, fishing,
mountain biking, and rafting. It would prohibit new oil and gas drilling, mining, and other forms of
development. Would you favor or oppose a proposal to designate a new national monument at Browns
Canyon and the Arkansas River Valley?

.......................................................................................................... co
SETONGLY FAVOT ...uteitiiiieiteteeteee ettt et et e e st e st e st s b e s eaees 32
SOMEWRNATL fAVOT .. .viiiiiiieeieiiie et cccieececree e ettt e e erre e e eetreeeerabeeeeesssae e e ssseeessssasennses 34
SOMEWNAT OPPOSE...eeuverurieririieiieeieeteerte ettt ettt et et e et esteeseeetesbesbessesasesasesanes 21
SETONZLY OPPOSE ..eeevieureerieteeiteeiteerteeiteerteesteesteebeebe e bt esseesessesseesesasesasesasesnsessesases 12
(Don't KNOW/TEfUSEA) ..evvereeieieiiieieeciee ettt ettt et ae e see e s e e e aeas -

TOTAL FAVOT ceuiuiiuininiiniiecrereersecsirairasiestestessessecsssssssssssessessessessessssassans 66
TOtAl OPPOSE eevereirriiuiecrecesrerecssrcssserssssrecssssssssssssssssssssssssssssssssssssssssses 34
Favor - OPPOSE ceeereierercriacercscocecescscesescssssessssssesessssssessssssesessssssesssssseses 32

(ref:MONU2)
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Q.22 As you may have heard, some in Congress and the Obama administration are calling for an "all of the
above" energy policy that promotes development of a diverse mix of energy resources, including solar,
wind, biofuels, natural gas, oil and coal. This policy would include opening up more land for drilling, as
well as continued investments in clean energy. Generally speaking, do you favor or oppose this energy
policy?

.......................................................................................................... co
SETONGLY FAVOT ...uieitiiiieiieteeteee ettt ettt e e st s b st e s besaees 15
SOMEWRNAT FAVOT .. .viiiiiiieeiciiie et eectieeceetee e cree e esreeeeetreeeeetbaeeeessae e e ssaaeesssseaennnes 57
SOMEWNAT OPPOSE...eeuveeurierieieeiieeteeeeteerte ettt ettt et eeeereeteebesbesbesbesasessesanes 18
SETONELY OPPOSE ..eeeveeureerieterteerieerteesteerteesteesteebeebe e st esreesessesseesesasesasessesnsessesases 10
(Don't KNOW/TEfUSEA) ...vvererieieiiieiieciee ettt ettt et ae e see e s sae e e -

TOTAl FAVOT cueueieieieinireeeecreecacecerencececescacessscscessssscassssscssessscscessssnsassssne 72
TOtAl OPPOSE cveruirrirnierreinraoresessoresasrsessssssasssssssssessssssssassesssssssssssesesss 28
Favor - OPPOSE ceeerirrucerircecerercocecescscasescssssesssssssessssssessssssesessssssessssssess 44

(ref:ALLLABOV)

Q.23 If this "all of the above" energy policy took an extra step to also include protecting public land so that
some places in (STATE) would remain open and accessible to visitors and free of development would you
be more likely to support the "all of the above" energy policy from Congress and the Obama
Administration, less likely to support this policy or would it make no difference either way?

.......................................................................................................... co
MUCh MOTE HKELY.c..veeviiiieiieiieeeeeeeeeeeee ettt ettt 21
Somewhat MOTE HKELY ......coecuiireiieiiieeiieeieeeteecte ettt sreesaeeebeessaeeas 34
Somewhat 1€8S THKELY ....eeevverviiriieiieiieeeiee ettt 14
MUCh 1888 TKELY ..eouveeniieiieieeieeeeeeee ettt e 11

NO DiIffEIEIICE. ..eeeiiivieeetiee ettt eectee e tre e ee e e e e bre e e e tbee e e baeeeearaeeeessaaeeesssaeanns 20
(INOt SUTE/TEIUSEA) . veeeeieiieeeieecee ettt ettt e e e ae e s ae e s e e s neaennas -

Total More LIKely ..cccccuiieieiiiinieniienieiecasiecesaerecsssecessoressssssssssecssssssssses 55
Total LesS LIKelY...ocieieiiiiaiieieiecicesierecasrecessorecsssecessoressssssssosesssssssssses 26
More Likely - Less LIKely ..ccccieiuiiiriaiieieneciecasieienacrecassesesscsessssesessssesasse 29

(ref:ALABOV?2)

Q.24 These last questions are for statistical purposes only: Which of the following categories best
describes your business?

.......................................................................................................... co
ProfeSSiONal SEIVICES .....ciccivieeieciiieeeeiieeeeetee e e creeeesreeeeecrreeeesabaeeeersaeessnssaeessssesennsnes 42
Retail 0r WholeSale ......cc.eevviriiiriiiiieieeeeeeeeeeee ettt 20
Education, health care or a non-profit

OTZANIZATION ..ueveereeeiiieeete ettt ettt et e et e st e sent e st e e et e e sareesaseeseneeseneesenneesane 1
L070) 41510 ¢ 16 0 0) § W PP RRP U PRPPRRRPRRRPRPRIRt 6
Industry or manufacturing........ccecceevveererrierriennienieeeeeeee et eteeteeee et e e st seesaee s 5
Transportation Or UHIETIES ....cc.eeeerreereereeeeeeeeeee et 2
AGTICUITUTE ...ttt ettt et s e st e st e s ate st e s st esseesaeesmnesanenns 1
Food services Or ProdUCHION.......cocueerierrierrieeieeieeie ettt ettt eeeeteeeeeteeeeseeseesaeenn 1
(0738515 Qs w 1T 1 1) OSSR 23
(RETUSEA) .ottt eee et e e e e e eeeaaa e e e e e eeessasbaseseeeeeesssssssseeeeennnnnrnnns -
(ref:BUSTYPE)
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Q.25 Does your business generate revenue from activities tied to public lands? Some examples would
include selling outdoor equipment, offering kayaking or mountain bike tours or owning a business that

relies on tourism due to a nearby park or public land recreation area like a restaurant, gas station or
hotel?

.......................................................................................................... CcO
Y S ittt ettt e e e e e e ettt e e e e e e e e et e b e e e e e e et e ata e et eeeataaannaeeeeeeseennnnn 13
D\ T O PP P PP PPN PPPPRPRPRPRRRRPPPRt 87
(Don't KNOW/TEfUSEA) ...uveeieuieieieeeieeeee ettt ettt ste et e ae e see e e s e e e aeas -
(ref:RECBUS)

Q.26 Do you belong to any of the following business organizations? Please check all that apply.

.......................................................................................................... CO
A trade association in your indUSIIY .....coceeveerveeriieriiensiensieneeneeeeeeee ettt 24
Other business Organization ..........cocceeveererseerienrieeseereese e ettt et e b e e 25
Your local chamber of COMMEICE........ccccuiieeeiiiieeeiiee et eecree e e reeeeeenes 17
National Federation of Independent
BUSINESS .teeeieieiitieeeeeeeecttee e e e eee e tree e e e e e s earteeeeeeseesssaeaeeeesansssaseeesssannnssenaeesannnnrnnes 4
The U.S. Chamber of COMIMEICE. ......cvvtieeiirieeeeiieeeecreeeeereeeeecireeeeereeeeesreeeesseaesesnns -
INOTIE ettt e e ettt ee s e e e e et e reaaa e s e s eeeaessssssssssseeeesnesssnnssnsesessnnsnnnnnnnns 46
(ref:ORGTYPE)

Q.27 In what year were you born?
.......................................................................................................... CO
18 = 2 ittt e e e e e e s e e e e e s s e s e e s s aaaaaaaaaaaaaa_, 1
5 = 20 cuuiiteeeeitteeeeereeeeeiteeeeebteeeatbae e e baaeaatbaaeaabaaaeatataeaabaaeeaarbaaeeetraeeeasrreeeetreaeaanne 1
B0 = 3 teeteeeiteeeetteeete et e et e et e e et e et e et e e et e e e tee et ae e bt e e st e eente e e tee e beeeateensteennteenraeanee 5
35 7 30 tettteeeeitteeeeiteeeeeiae e e e rteeee bt e e e b—aeaatbaaeaabaaaeatatae e baaeeaatbaeeeetraeeeasraaeeeatraeeannne 4
O = Bl ueeeeeeeeieeeieeeette et e et e e et e et e et e et e et e e bt e et e e et e e et te e bt e e aaeea st e e tee e taeensaeennraaan 7
A5 = 49 teeeerreeeeeiteeeeitee e et e e e e e ae e e ataeae bt e e e baaeea bt aeaabaaeeaatbaeeaabaaeeearaeeaebaaeeatraeeans 13
5O = 5 ceeeeeeeeetttuuiiaeeeeeeettttaaa e ee et etttara e eeeettataaaaaeeeettrrarnnaaeeeettaenranaeeeeerrnnnnnnnnnees 18
B = 5O eeeeeeettttttuieeeeeeeettttta e eeeetttara e eeeettataaaaaaeeeetarrnannaaeeeeeaaearnnaaeeeeerrnrnnnnnnnns 16
00 = B uuurerererrrreririiriiiittirrteeetereetttetttettetttaeetttettttttttetettettteetatttteeteeteaaeeeaeeaaeessasasasassasnns 16
65 AT OVET ...vveeeeiirieeeiiieeeeitreeeeeireeeeeisseeeesssaeeesssseesassssseessssesessssssesssssseesssssssssssssennsnes 19
(INO @IISWET) «.evvvrreeeeeeeeiiirreeeeeeeeeititreeeeeeeeeessseeeeeeeesessssseeeeeeeessssessseeeeesasnsssseseeennssnnnns -
(ref:AGE)

Q.28 How long have you lived in (STATE)?
.......................................................................................................... CO
175 JBATS 1euuveeeureeereeeareerastesaseeeseeeseessseesastesassessssesssssesssesssssessssessssesssseeesseessssesnssesnnes 11
D12 YEATS cuuueiiiiiiieeiiitet it e et ettt et e e st e et e e b e e s ab e e s ab e e s e ae e e s enraeesennee 15
13720 VEATS teeeuveerreerereerarrerarereseeasseesaseesaseessssessssesessesssseessssessssessssessssessssesssssessssesnnes 13

More than 20 years, but not your whole life...........ccoceevierienieninniniiiniinieeeeene 42
YOUTr WHOLE LIf€....uviiiiiieeceee e et e e e e tbe e e e aaeeeeannes 19
(Don't KNOW/TEfUSEA) ...vvereeieieiiieieeciee ettt ettt e e ee e see e e e e -
(ref:LOCAL)
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Q.29 Generally speaking, do you think of yourself as a Republican, a Democrat, an Independent, or
something else?

.......................................................................................................... CO
DEIMIOCTAL ...ttt ettt e e e e e et eeereaa e e e e s eeeesanssssesssseessessssssssssseessennnnns 17
Independent-lean DEMOCTAL.......ccceevuerrierriersiiniieieeeee ettt ettt 11
INAEPENAENL ...euieiieiieieeteeeee ettt ettt et et e b sttt s b b aees 18
Independent-lean Republican .........cocceeveriiiriiiiiiiiiiniieeeeeeeeee e 18
Strong REPUDLICAT ......eecvietieiieieeieeieeee ettt ettt et st et s b e sesaees 35
OTNET ettt et et e et e ettt et st s b e st e st e st e et e et e et e e ateeateeatenn 1
RETUSEA ..ottt ettt ettt s b st e st st st st st an -
(ref:PTYID1)

Q.32 Which of the following best describes how your own business is doing?
.......................................................................................................... CO
DOING VETY WELL...cueiiiiiiieieeeeteeeee ettt ettt et et e b s te st s e st s 9
DOING WELL...c.niiiiieieeteetetee ettt ettt e e et s e st s b s b beeaees 32
JUST OK it aaaataaaataaaaaaaee 47
NOt AOING WL ..ttt et e sbe bt be e b e b e b e b eees 9
Not doing Well at ll......cc.eevuieiieiiiieeeeeeeeeee et 3
TOTAl WEll...neeineeinieieinieneeececerencecesencececsscscesescscasessscesessscscessscnsasssene 41
Total NOt Well cc..cuuieniiuiiniiniiiniinieniincieiieciniieecieiceniiaicesscssesccsscessssnees 12
(ref:OWNBUS)

Q.2 What is your gender?
.......................................................................................................... CO
MALE ..ttt ettt ettt e bbbt ettt et e bt et e be e beeabeebeebenas 60
FEIMALE ...oeeieiiieeeecieee ettt et e e e tte e eetree e e tae e e e tbaeesessaee e e traeeeenraeeeesraeeannns 40

(ref:GENDER)
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